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Presentation for the 2019 Festival can be viewed here:   https://youtu.be/4jZsvgvU2Hs 

 

 

Kirsty Densmore  Mob:   0413 010 625 
 Festival Manager  PO Box 1678,   
 Feast of the Senses Inc   Innisfail Qld 4860   
 
 web:   www.feastofthesenses.com.au  email: manager@feastofthesenses.com.au 
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Find us on Facebook 
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FESTIVAL SNAPSHOT 

The Feast of the Senses is North Queensland’s 
signature Tropical Food Experience and the 
Cassowary Coast’s major festival centred on the town 
of Innisfail. 

The festival showcases the region’s unsurpassed 
variety of rare and exotic fruits whilst also including 
an impressive range of produce including meat, 
seafood, herbs, spices and tropical wines.  Nowhere 
else in Australia will you find such a diverse and 
tantalising range of tropical produce and culture. 

The celebration includes regional tours to growers 
and producers across the Cassowary Coast. Dinners, 
hands on workshops and displays culminate in the 
market day of tropical and exotic fruit displays and 
other local offerings.  The event is staged in Innisfail’s 
town centre with the town’s historic art deco 
buildings and tropical palm trees providing a festival 
backdrop like no other. 

The festival is a celebration of this vibrant and multi-
cultural community and attracting on average about 
7,000 attendees from across Australia.  

The region boasts a vast array of tropical and exotic 
fruits which have been collected over the past 30-
years from all corners of the tropical world. Combine 
this with the many ethnic cultures in the region and 
the unique concentration of Innisfail’s Art Deco 
features, Feast of the Senses celebrates everything 
that makes this part of the world stunning. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Population 7,176 (2011 census). 

 

Location 

Innisfail is located just 1-hour south of Cairns and 3-
hours north of Townsville in Tropical North 
Queensland. It rests on the banks of the North and 
South Johnstone Rivers, near large tracts of old-
growth tropical rainforest surrounded by extensive 
farmlands and Queensland’s highest mountain, 
Mount Bartle Frere. 
 

Economy: Sugar, bananas and tourism. 

 

Local Government Cassowary Coast.  
 

Regional tourism organisation  

Tourism Tropical North Queensland. 
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Background 

Feast of the Senses celebrated its fifteenth festival in 2018. The inaugural event was held in 2003 and was 
developed by members of the then Department of Primary Industries.  

The Feast of the Senses Inc. is a not-for-profit community organisation that is run by an independent 
committee of passionate local people who believe in the importance and significance of this event to the 
community, both economically and socially. 

The local community managed to break a Guinness World Records title at the 2017 festival for the longest 

banana split, a record that had remained unbeaten for 29 years.   The new record set is 8,040m, involving 

some 43,000 bananas – a record unlikely to be broken.   2017 also proved another record for the Feast of 

the Senses with a total attendance of 10,000. 

Growing and selling bananas is the main industry in the region, so it seems only right that the town took 

home the record for the longest banana split. 

 

What sets us apart 

Innisfail is the best example of concentrated Art Deco Architecture in Australia. The region is the centre of 

the rare and exotic fruit industry of Australia and more varieties are grown here than anywhere else in the 

country.   Agriculture is central to Innisfail’s existence with the sugar and banana industries leading the 

charge.  

 

 

 

Did you know? 

There are a total of 142,000 trees in the tropical exotic fruit category in northern Australia. The bulk of 

production is in North Queensland with 79,900 trees. The top five species of plant or tree numbers are dragon 

fruit (50,100), rambutan (25,100), mangosteen (11,800), jackfruit (9,300) and pomelo (5,300). 
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Economic Impact 

Tourism and Events Queensland engaged IER to undertake an economic impact review of the 2018 Feast of 

the Senses Festival. 

The Festival’s economic impact has indicated it generates overnight stays for Innisfail and for Queensland.  

 

 

 

 

 

 

 

 

Tables - Source: 2018 IER Report.  

Attendance  

Attendance has had an upward trend over the past few years with a significant rise due to the World Record 

Attempt with record total attendance in 2017 as depicted in the graphs below. 

In 2018, attendance was affected by inclement weather and reduced marketing budget, with a total 

attendance of 4,500 people.  

 

Tables - 

Source: 

2016, 

2017, 2018 

IER Report. 

  

Primary Purpose Visitors Day Trippers Overnight stay 

2018 - Interstate 0 20 

2018 – Intrastate 277 178 

Direct Visitor Nights Intrastate Interstate 

2018 – QLD 594 79 

2018 –Innisfail 495 79 

5,700

10,000

4,500

2016 2017 2018

Total Attendance

4,735
5,866

2,396

2016 2017 2018

Unique Attendance
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Visitor PROFILE 

Visitor Origin 

It is interesting to note that the event is heavily support by the local Innisfail community at 71.9% directly 

followed by intrastate visitors with 24%.  Interstate visitors account for 3.3% with overseas visitors 0.8%.  

 

Figure 1 - Source: 2018 IER Report.  

It is interesting to note, out of town visitation including intrastate and interstate visitation have shown an 

upward trend over the last three years.  

 

 

 

 

 

 

Tables - Source: 2016, 2017, 2018 IER Reports.  

Gender 

The demographic profile of 

attendees indicated in 2018, 

females, and 71% 

outnumbered males at 29%. 

 

 

Figure 2 - Source: 2018 IER Report.  

Visitors Origin 2016 2017 2018 

Innisfail region 81.8% 76.5% 71.9% 

Intrastate 18.2% 21.5% 24% 

Interstate 0% 0.6% 3.3% 

29%

71%

2 0 1 8

GENDER OF VISITORS
Male Female
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Strategic goals 

Underpinning all that we do, are our three strategic goals of Destination profile, Economic Contribution and 

Community Benefit. 

Destination profile Economic 

CONTRIBUTION 

Community benefit 

Enhance the profile and 

destination appeal of Innisfail, 

the Cassowary Coast and 

Tropical North Queensland 

through positive media 

coverage. 

Attract overnight visitor stays. 

Increase length-of-stay and 

visitor spend. 

Support local enterprises. 

Foster community pride, cohesion 

access and lifting of community 

spirit through cultural expression 

and participation in the Feast of the 

Senses. 

 

TOP 5 Priorities 

1. FINANCIAL 
SUSTAINABILITY 

Ensure long-term financial viability of the festival to create surplus 

investment for future growth, innovation, new market 

development and long-term partnerships. 

2. BRAND & DIGITAL 

MARKETING 

Grow the festival’s profile to attract out-of-region visitation. 

Specifically grow social media reach and digital media database. 

Brand consistency across all creative, content and messaging. 

3. FESTIVAL SITE 

DEVELOPMENT 

Consolidate festival to Innisfail’s CBD to maximise profile of the 

town’s art deco façade and tropical town 

4. ENHANCE THE 

VISITOR 

EXPERIENCE 

Elevate the visitor experience and packaging to increase visitor 

satisfaction, length-of-stay and spend. 

5. HUMAN 

RESOURCING 

Further grow volunteer base, succession planning and contracting 

professional support. 

 
 

Target Markets 

Potential target markets for Feast of the Senses should focus on the intrastate High Value Travellers (HVT’s) 

who engage in domestic travel and spend more than the average traveller, as defined by Tourism and Events 

Queensland and International Experience Seekers already in Cairns as part of their touring holiday. 
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The current geographic primary markets for Feast of the Senses lie in the 400km radius, including Cairns and 

Townsville.  

The Townsville Region is identified as a major target market with approximately 167,000 people within a 3-

hour drive distance.  As a dry tropics city and region, Feast of the Senses offers an “exotic, tropical 

experience” within an easy drive. 

Independent travellers, particularly International experience seekers in Cairns pose a potential market for 

the unique, authentic tropical fruit tours, workshops and indigenous experiences Feast of the Senses offers. 

Primary markets identified for long-term growth are Intrastate HVT 50+ travelling without children and 

Intrastate HTV 18-49 travelling without children. Particularly targeting groups of female travellers with 2-3 

day packages. 

Target Markets outlined include: 

TARGET MARKET interests Media consumption 

300km radius 

Townsville 

Cairns + Tablelands 

Groups of friends, couples and 

families in Townsville, Cairns and 

the Tablelands looking for a 

short-break – 2-3 day new 

experience. 

Internet  

Facebook + Instagram 

Regional Media  (TV 

Intrastate HVT 50+ 

travelling without children 

Value for money, good food, 

history & heritage and learning 

something new. 

Internet (100%) 

Facebook, Linked-In + 

Instagram 

Radio 

Intrastate High Value 

Traveller (HVT) 18-49 

travelling without children 

Looking for a value for money, 

family friendly destination, 

coastal/beach experience and a 

great place for touring.   

Internet (97%) 

Facebook + Instagram 

TV and magazines. 

Special interest markets 

Interests in Superfoods & Health 

Horticulture, tropical/exotic 

fruits. 

Potential symposium  

Industry news & magazines, 

Industry e-newsletters and 

Facebook groups. 

Linked-in. 
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Planned Events : Feast of the Senses 2019 

Thursday 28 & Friday 29 

Food Trails 

Food trails offer the opportunity to visit farms not normally 

accessible to the public, to learn about farming methods used by 

local producers.    Numbers are limited to 24 per food trail, so the 

experience is intimate and food experiences are sublime. 

1. Friday 29 

2. Gala Dinner (Proposed) 

Sumptuous feast of local produce produced by the region’s budding 

chefs 

3. Saturday 30 afternoon 

4. Innisfail’s Got Talent 

5.  

New in 2019, this is designed to engage with the youth of the 

region.    We have booked our headline acts for Saturday night’s 

function who would be one of the judges together with local 

identities.   

6. Saturday 30 Evening 

7. ‘Feast Street’ 

Also new in 2019, this will be a night of fine food and great 
entertainment to be held in Canecutter Court, Innisfail.  Headline 
acts are James Blundell and Becci Nethary together with the winners 
of Innisfail’s Got Talent.   Although the area is sheltered, we will be 
covering most of the area in marquees.   Canecutter Court will be 
licenced for the evening and ticket numbers will be limited to 1,000. 

8. Sunday 31 

9. Market Day Extravaganza 

Traditional finale to the Festival will be held in Innisfail’s town 
centre.   This event will be expected to attract around 100 stalls of 
local produce.  Food offerings will be tightly controlled to ensure 
maximum use of local produce and the best possible food options 
from around the region.   In 2019 the area covered will be refined 
and reorganized as we continue to improve this wonderfully 
colourful and vibrant day in the centre of the Art Deco Capital of 
Australia. 

2019 Competitions 

Go Bananas, Go Yellow Celebrity Cook-Off Tropical Fruit Cocktail 

This event was so successful in 

2018 that we will run it again.   A 

number of businesses took part 

in a tightly fought competition 

and the town took on a cheerful 

vibe for the month of March 

leading up to the festival. 

A popular event held on Market 

Day, this will be hotly contested 

once again.   Currently title 

holder is local Police Liaison 

Officer Michael Sands, who is 

expect to defend the title. 

 

A new event in 2019, this will be 

held as part of Feast Street and 

we expect to attract entries from 

a wide geographical area. 

 

 


