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Event Snapshot 

Started in 2003 by members of the then DPI, The Feast of the Senses is arguably North Queensland’s 

premier Tropical Food Experience.  Centred around the town of Innisfail, an hour’s drive south of Cairns, the 

festival headlines our impressive variety of rare and exotic fruits whilst also showcasing our enviable range of 

other produce including meat, seafoods, herbs, spices and wine.   The Festival celebrates a veritable 

Smorgasbord of Fine Fare.   Nowhere else is such a range of produce and culture found, as in this particular 

region of Tropical North Queensland.   The event has grown into a celebration of this vibrant and multi-

cultural local community. 

 

What Sets us Apart? 

Innisfail is the ‘jewel in the crown’ of Tropical North Queensland.   It is a pretty town situated on 
the fork of the mighty North and South Johnstone rivers in the lea of Queensland’s tallest 
mountain (Mt Bartle Frere).    The town is the best example of concentrated Art Deco Architecture 
in Australia.   It is the centre of the rare and exotic fruit industry of Australia and more varieties 
are grown here than anywhere else in the country.    Agriculture is central to Innisfail’s existence 
with the sugar and banana industries leading the charge. 

 

Who Are We? 

Feast of the Senses Inc. is an independent committee of local community members who are 
passionate about both the local produce and the region around Innisfail in Tropical North 
Queensland.    The event is now strong enough to contract a Festival Manager who is responsible 
for all aspects of running the Festival under the guidance of the committee. 

 

Our Top 5 Priorities: 

 To continue to hold a sustainable festival each year to coincide with the major harvest of the rare & exotic 
tropical fruit of the region 

 To promote the rare and exotic produce of the region and its uses to intrastate, interstate & international 
markets 

 To celebrate all aspects of local culture and cuisine within the local community 

 To showcase the best example concentrated art deco architecture in Australia 

 To contribute to the local economy of the region through the festival 
 

Our Priority Actions are: 

 The Festival will continue to grow and be recognised as a Destination Event 

 The Festival continues to attract sponsorship, both locally and nationally in recognition of a tangible 
history 

 To increase media attention on the region of Innisfail to increase visitor and tourist numbers 

 To encourage visitation to the region at the low and shoulder seasons to assist in the economic growth 
and development of the Innisfail region 

 For the Innisfail Region to continue to be recognised as a significant centre for both rare and exotic 
produce and art deco architecture and to develop strategies to increase that recognition 
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2018 Overview 

 

The Feast of the Senses is North Queensland’s premier Tropical Food Experience.   Its target 

audience is not only the local community, but communities throughout Australia and even 

overseas.    The region boasts a vast array of tropical and exotic fruits which have been collected 

over the past 30 years from all corners of the tropical world.   Mixed together with the many 

ethnic cultures in the region and the Art Deco features of the town centre itself we have reason to 

 

In 2018 the Feast of the Senses Festival will be 

themed ‘Australian Culture – Ancient and Modern’, - 

closing the cultural gap - which will allow us to 

celebrate all that is special about our region.     

 

The Feast of the Senses Inc. is a not for profit 

community organisation that is run by an independent 

committee of passionate local people who believe in 

the importance and significance of this event to the 

community, both economically and socially. 

Marketing Activities: 

 We will once again run a solid media campaign 

across all media, including our vibrant and colourful TV 

advertising which is now a well-recognized brand. 

A Full Weekend 

Following on from our successful World Record 

for the Longest Banana Split we intend to run a variety 

of events that will engage the entire community.   

2017 proved that we have a committed and 

enthusiastic community that thrived on creating a World Record.   And whilst we won’t be 

attempting another record any time soon – we do hope that once again the community spirit will 

come to the forefront and help to produce yet another totally awesome, all-encompassing 

regional festival. 
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Showcase Events for the 2018 Festival will be: 

Food Trails: Once again we will run four food trails. These will run on 
the Thursday, Friday, Monday and Tuesday (22, 23, 26 & 
27 March).     There will be some new places to visit, plus 
some staple favourites.   These offer the opportunity to 
visit farms not normally accessible to the public, to speak 
with and learn about the methods used by local 
producers.   Sponsors include Trans North Bus and Coach, Castaways Resort and 
Spa and Innisfail Seafood 

Friday 23 March:  MSF Sugar Australian Food Fare.    This is the Official 
Launch of the Festival which will be held at Warrina Lakes, 
Innisfail.  This year we have plenty of new food vendors 
with some exciting offerings. Desserts will feature of 
course and will definitely include banana splits as well as 
featuring our famous tropical fruit! 

Saturday 24 March: Banana Games sponsored by Soils First - These games 
will involve mainly children, but cater to adults as well.   We anticipate Banana and 
Spoon Races, Banana Relays.  The highlight will be a tug of war which will be fiercely 
fought.   Prizes and medals will be on offer, but Fun will be overriding objective ...      

Sunday 25 March: Bananathon Challenge  sponsored by LMB Farming – Open to all, this inaugural 
event will be a road race of the bridge to bridge run in Innisfail, leaving and 
returning to the centre of Market Day from the Australian Bananas marquee.  There 
will be a perpetual trophy sponsored by Furniture World and a range of prizes for 
the runners. 

Saturday 24 March: Mini Workshops – Workshops in many different subjects such as cooking, 
nutrition, health, fitness, arts, creative writing and singing etc. The list goes on and 
will continue to grow as we get closer to the Festival.   All schedules activities on 

Saturday 24 March will be at the same venue – Innisfail State College.    

Saturday 24 March: Gala Dinner sponsored by Crowe Horwath: Peppertree Restaurant – This 
will be a very special menu prepared by the students of Innisfail State 
College at their restaurant.    

Sunday 25 March: Australian Bananas Market Day Extravaganza.  
Finale of the Festival – this event highlights the 
immense range of rare and exotic fruits, featuring 
around 100 stalls of local produce, cooking competitions 
and a revamped entertainment stage and program in 
Rankin Street.   
The Food Court will, as always, be a highlight of the day as will the Children’s 
Activity area.  This has moved to the centre of Edith Street and will be HUGE with 
lots of projects on the go involving fruit, art, weaving and others….    
Come and meet our visitors:  Mr Ken Love from Hawaii will be at the Central Fruit 
Display and Tong, our fruit carver will be working with children and also appear on 
the Brothers Leagues Club Canecutter Stage. 
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Competitions to be held in 2018: 
 

   
Cookery Competitions:  

We will continue with a similar format that has been so popular over the last 
couple of years with just a few minor changes, including some form of 
Banana Split competition, and other events that will evolve between now 
and the Festival. 

 
Celebrity Cook-Off Competition: 

 The Celebrity Cook-off Competition 

amongst local identities has increased in 

popularity over the last few years and 

hopefully will continue to do so.  Held 

entirely on Market Day, and involving heats 

with increased challenges for the finals.   

Bribery and corruption is encouraged and 

proceeds from this competition go to the 

winner’s choice of charity.    In 2017 we 

were delighted to present nearly $400 to 

support the local soup kitchen.   This was 

the choice of winner (again!) Cr Mark 

Nolan. 

 
Other competitions: 

 Inevitably there will be other competitions 

held in the lead up to and during the 

festival, particularly involving youngsters.    

 

Go Bananas, Go Yellow:  

This competition is designed for any 

business with a street frontage.   The idea 

is to “paint the town yellow” (figuratively, 

not literally!) for the month of March.   

Particularly important will be the business 

frontages on the Bruce Highway.   We want 

travelers to question ‘what on earth is 

happening here?’    The prize for the best 

dressed business will be a substantial media package from the Innisfail 

Advocate and NQ Radio together with an annual membership to the 

Innisfail Chamber of Commerce.  In all totally more than $3,000 

 


